for keeping children physically passive in front of their screens, and secondly, which is the focus in this chapter, for targeting children with advertisements for unhealthy food and drinks.
In recent years, this public interest and anxiety about a presumed close link between child obesity and TV advertising of unhealthy food and sweet drinks has escalated to dimensions that seem to be more extensive and heated, internationally, than any other issue concerned with children's diet and health and are particularly visible in AngloAmerican and European public debates. This chapter, therefore, analyses Norwegian debates about child obesity and TV advertising against these wider debates in Western Europe and the United States and, in doing so, it identifies some of the similarities and differences in the various positions that are represented by asking the following questions: Who is speaking for what in these debates and what kinds of policy recommendations are proposed? To what extent are the media and advertising blamed for the child obesity problem? Finally, are some kinds of representations and definitions used more frequently than others in the Norwegian context, thereby constituting a hegemonic discourse, that in Foucauldian terms, makes them 'obvious' and 'natural', 'practices that systematically form the objects of which they speak' (Foucault 1972:49) ?
The chapter's focus is therefore neither on obesity as a health problem as such, (even though obesity undoubtedly represents a serious problem for many children in contemporary societies), nor is it about the impact of TV advertising on Norwegian children's eating habits or obesity levels. Rather, it is about how the child obesity problem is talked about and explained in the public sphere; the kinds of reasons and solutions that are proposed; and the constructions of 'responsibility' that are implicitly at stake in the debates. As such, drawing on empirical research, it presents an analysis of how relevant experts in Norway understand the 'panic' about child obesity and the extent to which the construction of individual responsibility (Rose 1999) is woven into the solution to the child obesity problem. Thus, importantly, the chapter asks how the obesity problem, which is unequally distributed among different social classes, and as such inherently structural, is transformed into a discourse that locates the problem as a matter of children's individual consumer choice, moral, self-control and responsibility. Finally, the chapter considers whether this represents a new view of Norwegian childhood that contrasts with the traditional emphasis on protection by the state or whether it is, in fact, the logical outcome of the idea of children as active and participative Norwegian citizens.
